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ABOUT

A)

Education

Diploma In Interactive Media Design
Algonquin College, Ottawa, Ontario.

Awards and Distinctions
Dean’s Honour List in 2022 and 2023 with a 3.91 GPA.

Acquired comprehensive skills in ULI/UX design, develop-
ment, and dynamic media development, demonstrated

through successful completion of interactive media projects.

My effective project management ensures design solutions
align with user expectations, and building dynamic websites
using current best practices.

Certificate in Graphic Design

Esoft Metro Campus, Colombo, Sri Lanka.

Mastered skills in Adobe Creative Suite, exploring
techniques for crafting layouts and compositions in both
porint and digital media.

UI/UX DESIGN

WEB DEVELOPMENT RESUME CONTACT

GRAPHIC DESIGN

Hello, I'm Venushka.

Let me tell you a bit about myself

I am a UI/UX designer who finds joy in understanding people’s needs and crafting experiences that
simplify their lives. My focus lies in the humanistic approach to design, valuing aesthetic principles.

I acquired my design and development skills through the Interactive Media Design program at Algonquin
College. With experience as a UI/UX designer in my home country and an additional 2 years as a graphic
designer, I am now seeking opportunities in Canada.

During my free time, I iIndulge in sketching and watercolor painting, along with a passion for photography.
While I'm not very active on social mediq, I occasionally share my work on these accounts if you're
Interested in knowing more.

i Linkedn 5 oriboble ] § 500ps

Experience

UI/UX Designer | CeffectzPvtLtd | May 2014 -Jan 2022 = Colombo, Sri Lanka

Conducted user research, employing qualitative and quantitative analysis. Utilized design thinking and
Adobe Creative Suite to create personas, mood boards, and user journeys. Produced high-fidelity wire-
frames and prototypes using advanced UI/UX design skills in tools like Figma and Adobe XD. Improved
UX testing with methods like focus groups and click testing, showcasing proficiency in user research and
Maze. Collaborated eftectively with cross-functional teams, ensuring seamless communication and high-
lighting strong teamwork and communication skills.

Graphic Artist - Colombo, Sri Lanka

~ hSenid Software International | May 2014 - Jan 2022

Collaborated seamlessly with marketing teams, showcasing graphic design proficiency in creating
engaqging social media graphics and digital marketing materials. Through meticulous attention to detail,
I ensured the quality of final products while working with printers and vendors. Maintained a cohesive
visual identity across platforms, employing brand guidelines for enhanced recognition and user
experience. Crafting impactful brand elements like logos and promotional materials showcased my
creativity and strong focus on brand identity and storytelling.


https://www.algonquincollege.com/mediaanddesign/program/interactive-media-design/#courses
https://www.linkedin.com/in/venushkaper/
https://www.behance.net/Venushka
https://dribbble.com/venushka
https://500px.com/p/venushka27?view=photos

Dream Cones Website Design

Problem Solution

Dream Cones faced a hurdle in expanding beyond its The solution was a comprehensive website showcas-
local origins, evolving from a home-based venture o Ing Dream Cones’ ice cream offerings. It featured an
a small shop In Ottawa with unigque ice cream offer- enticing product display and an ‘About’ section, of-
INngs tailored to different moods. The additional chal- fering insights into Dream Cones’ origin, values, and
lenge lay In the absence of an online presence, Im- passion for creating delectable freats. This virtual
peding the effective spread of its name and story to storefront broke down geographical barriers, allowing
a broader audience. Dream Cones to reach a wider audience.
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Result

The Dream Cones website overcame growth challeng-
es, establishing a dynamic online presence with prod-
uct displays, an ‘About’ section, and key pages like
contact, shop, and products. This expansion beyond
local roots serves as an effective tool, allowing Dream
Cones to share ifs story, attract new customers, and
continue delighting ice cream enthusiasts.

Click Here for Full Version [/

Why choose

Our Ice Creams

Contrary to popular belief, Lorem lpsum is not simply random text, It has roots in a plece of classical Latin
literature from 45 BC, making it over 2000 years old. Richard McClintock, a Latin professor al Hampden-
Sydney College in Virginia, looked up one of the more obscure Latin words, consectetur, from a Lorem Ipsum
passage, and going through the cites of the word in classical literature, discovered the undoublable source.

Lorem Ipsum comes from sections 1.10.32 and 1.10.33 of "de Fintbus Bonorum et Malorum® (The Extremes of

Good and Evil) by Cicero.

Tradition and LL.ove

How It’s Made

There are many variations of passages of Lorem Ipsum available, but the majority have suffered alteration
In some form. by injected humour, or randomised words which don't look éven slightly believable. If you
are going to use a passage of Lorem lpsum, you need 1o be sure there isn't anything embarrassing
hidden in the middie of text. All the Lorem lpsum generators an the Intemel tend to repeal predefined
chunks as necessary, making this the first true generator on the Internet. It uses a dictionary of over 200
Latin words, combined with a handful of moded sentence structures, to generate Lorem Ipsum which
looks reasonable. The generated Lorem Ipsum s therefore always free from repelition, injected humour,

or non-Characteristic words elc.

What our
customers say

The standard chunk of Lorem Ipsum uséed since the 1500s is reproduced below for those interested, Sections 110.32 and 110,33 from “de
Finlbus Beonorum et Malorum”™ by Cicero are also reproduced in their exact original form, accompanied by E nglish versions from the 1514
transtation by H. Rackham

" The Ice Creams are fresh and really tasty.
The staff is courteous too. Amidist the array of
flavors, the season specials are THE best..”

" My favorite ice cream shop. Always new
flavors, interesting combinations of ice creams
and sorbet 1o try. ~

- Sophia Morgan - - Elijah Riggs -


https://xd.adobe.com/view/bda18393-e14b-4e0e-a4ec-2ebf01c04164-e8f2/?fullscreen
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Superfood Mobile App Design

Problem Solution Result

Many individuals face challenges in finding conve- The app provides a holistic solution, offering a wide The app’s comprehensive approach results in users
nient and reliable sources for recipe inspiration, cook-  variety of recipes, detailed cooking instructions, meal gaining confidence and efficiency in their home cook-
INg guidance, and meal planning, hindering consis- planning tools, and nutritional insights. By addressing INng endeavors. By seamlessly providing solutions to
tent home cooking. These obstacles often lead to common Issues such as time constraints, limited cu- prevalent issues, users can enjoy a broader range of
a lack of variety and excitement in home-cooked inary expertise, dietary restrictions, and inspiration delicious and varied meals, fostering a newfound joy
meals. gaps, the app aims to empower users with the knowl- and satisfaction in their culinary pursuits.

edge and resources necessary for a consistent and
delightful home cooking experience.

Click Here for Full Version [4
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Canada West Boots Website Re-Design

Problem

Canada West Boots faced challenges with their online
presence no dedicated retailer section for partners,
hindering resource access. End-users struggled with
finding stores, accessing product details, and under-
standing the brand’s craftsmanship. Addressing these
concerns was crucial for an enhanced user experi-
ence and improved accessibility for both retailers and
customers.

HOME ABOUT PRODUCTS RETAILERS CONTACT

FAMILY OWNED CANADIAN
CompANY DEDICATED To M
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2023 PRODUCT LINE

Our Product Line This Year Features 19 New Styles And 5
New Leather Colours.

Solution

The solution encompassed a website redesign for
Canada West Boots, infroducing a dedicated retail-
er section for easy access to resources and product
Information. The end-user experience was optimized
for intuitive navigation, allowing seamless store loca-
tion, access to detailed product specs, and an under-
standing of the brand’s craftsmanship.

LOGO HOME ABOUT PRODUCTS RETAILERS
EXPLORE CANADA WEST BooTS IN ACTION
Immerse Yourself In The World Of Canada West Boots Through Our Captivating Video.
Witness The Dedication And Expertise That Goes Into Every Pair We Create, As We
Uphold Our Commitment To Exceptional Craftsmanship And Enduring Style. MEN 's BOUTS

Expenence

West Boots' Exceptional Collection For Men.

TOE AND HEEL SHAPES

Type Ranchman -« Size All -

BRAHMA®
Ranchman Ropers

BRAHMA®
Ranchman Ropers

WE INVITE YOU TO EXPLORE

Wbt
Establis

A3AL

's Canada West
Laca Work Boots

Men's WM. Moorby
Signature Series

Men's WM. Moorby
Signature Series

START YOUR RETAIL JOURNEY WITH CANADA WEST BOOTS

Join Us As An Authorized Retailer And Step Into Success With Canada West
Boots - Quality Craftsmanship And Timeless Style For The Modern Adventurer.

BECOME A RETAILER
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LOGO

EXPLORE CANADA WEST BooTs IN ACTION

Immerse Yourself In The World Of Canada West Boots Through Our Captivating Video.
Witness The Dedication And Expertise That Goes Into Every Pair We Create, As We
Uphold Our Commitment To Exceptional Craftsmanship And Enduring Style.

L

OUR FACTORY OUTLET PAGE!

Mountain Maple /
Topaz Bisonte

Mountain Maple /

Alamo Tan Porto

The Timeless Craftsmanship And Rugged Elegance Of Canada
West Boots Exceptional Collection For Men.

Experience

TOE AND HEEL SHAPES

The Timeless Craftsmanship And Rugged Elegance Of Canada

Colour

BRAHMA®
Ranchman Ropers

Dark Oak Bullhide /
Black

Result

The new website tackled the challenges, providing a
more user-friendly experience for business partners
and end-users. addition of a dedicated retailer sec-
tion improved accessiblility for partners, facilitating re-
source access and onboarding information. the opti-
mized end-user experience addressed concerns related
to store location, product details, and brand identity.

Click Here for Full Version [/
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https://www.figma.com/proto/9ySlCdTLSM5mJpLmOV2Gmh/Media-project-planning-(MY-Copy)?page-id=119%3A2&type=design&node-id=287-1464&viewport=749%2C1037%2C0.38&t=bxckevs263Mu7MdX-1&scaling=min-zoom&starting-point-node-id=287%3A1464&mode=design
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ParkMeApp Logo Design

Problem

In the dynamic world of digital branding, the chal-
lenge persists for companies to distinguish them-
selves, attract attention, and cultivate authentic
connections with their audience. ParkMeApp, a cut-
ting-edge parking application, recognized the need
to enhance Its visual identity to better communicate

ITs purpose and establish a stronger bond with users.

ParkMeAp

ParkMe

é

Solution

To address this challenge, a strategic logo rede-

sign was implemented. The key element of the rede-
sign involved incorporating the letter ‘P’ seamlessly
Intfo a location icon. This not only added a distinctive
and memorable touch to the logo but also intuitive-
ly conveyed the app’s core function providing loca-
tion-based parking solutions.

WEB DEVELOPMENT

RESUME CONTACT

Result

The revamped logo successfully captured the attention
of users and potential customers. This strategic redesign
now serves as a powerful tool for ParkMeApp to stand
out In the crowded digital landscape, fostering stronger
connections with its audience and reinforcing its position
as a user-friendly and reliable parking solution.

Click Here for Full Version [



http://www.behance.net/gallery/167891381/ParkMeApp-Logo-Rebranding

Ceffectz Logo Design

Problem Solution

Ceffectz, a forward-thinking design company, found The new Ceffectz logo features a custom-designed
Itself in a visual identity dilemma with an outdated ‘C’ shape with vibrant orange and vyellow gradients,
logo that failed to align with its modern approach adding contemporary flair. This bespoke design visu-
and business goals. The challenge lay in creating a ally represents Ceffectz’'s commitment to impactful
logo that not only reflected the company’s creativity and dynamic designs. The sleek sans-serif font for re-
but also fostered genuine connections with itfs diverse  maining letters reinforces the company’s dedication
audience. to clean, modern design principles.

Ceffectz
Think. Create. Believe.

Ceffectz

Think. Create. Believe.

é C effectz

C effectz =

\l ) ABOUT UI/UX DESIGN GRAPHIC DESIGN WEB DEVELOPMENT RESUME CONTACT

Result

The revamped Ceffectz logo achieves a fresh, modern
iIdentity resonating with core values. Modern gradients
iInfuse dynamism, capturing the target audience’s at-
tention. This powerful tool fosters genuine connections,
communicating Ceffectz’'s commitment to designs that
contribute to business growth.

Click Here for Full Version [/

| think.
errectz -
believe.

Ceffectz

Think. Create. Believe.

9


http://www.behance.net/gallery/185770059/Ceffectz-Logo-Re-branding
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Travel Bubble Logo Design

Problem Solution Result
An upcoming travel blogger embarking on her jour- The solution was a carefully crafted logo featur- The Travel Bubble logo visually embodies the travel blog-
ney sought a distinctive logo to effectively convey INg a person on a swing between two coconut trees ger’s brand with a captivating portrayal of a swing, co-
her brand and connect with her target audience. The against vibrant waves, incorporating a blend of or- conut trees, and waves, symbolizing leisure, adventure,
challenge lay in crafting a visual identity that cap- ange, red, blue, and green as per the client’s request. and coastal exploration. The vibrant color palette aligns
tured the essence of her travel adventures while ap- This dynamic composition encapsulates the travel seamlessly with the client’s vision, making it a distinct
pealing to a diverse audience. blogger’s colorful experiences and resonates with her and appealing identifier. This logo effectively connects
diverse audience. the blogger with her audience as she ventures into the

world of travel blogging.
Click Here for Full Version [/
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http://www.behance.net/gallery/159322967/Travel-Bubble-Logo-Design
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QuiIz App

This project aims to develop a responsive web application that fetches random quiz questions from QuizAPI based on user-selected difficulty levels, offering instant
feedback on answers and ftracking correct and incorrect responses. The structured implementation involves index.html for layout, style.css, and script.js. Users choose
difficulty, prompting an async QuizAPI request for a randomized question presented In a user-friendly form. Immediate feedback and local storage updates maintain
answer tallies. A reset option allows users to clear statistics. Leveraging HTML, CSS, JavaScript, Fetch API, local storage, and Bootstrap styling, the project prioritizes

simplicity, interactivity, and data persistence for an engaging quiz experience.

Quiz Website Link =

(%)UIZAPP

@)UIZAPP 702 @

o
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Whatls The
Correct HTML Tag

For Inserting A Line
Break?

Bingo! Your Answer Is Correct.

<nbsp>

<Ib />

1, Challenge Your Knowledge And
. - * Expand Your Mind!

Unleash Your Inner Quiz Master With QuizApp. Get Ready To Embark On An
Exciting Journey Of Learning And Entertainment!

<break />

000 c
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Entertainment!
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https://pera0043.github.io/mtm6302-capstone-pera0043/
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A)

Portfolio Website Developement

The project aimed to create a personalized web portfolio showcasing a collection of personal work using the Bootstrap framework. Bootstrap provided the foundation-
al framework, enhanced by CSS variables for a customized color scheme. The portfolio serves various purposes, such as job seeking, brand promotion, and showcasing
skills. Used CSS animate libraries to add animations throughout the website. This dynamic addition enhances user engagement and brings a vibrant, interactive dimen-
sion to the overall portfolio experience, creating a visually compelling showcase of skills. The website includes dedicated sections for skills demonstration, a portfolio fea-
turing past works, an about page providing insights into the designer’s background and experiences, and a contact page for seamless communication.

Portfolio Website Link -

\]) m ABOUT PORTFOLIO CONTACT

| create experiences that make
people’s lives simple

Producing cutting-edge web and mobile solutions that will
raise the bar for design and development.
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Stationery & Printing
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Three Star Media Website Developement

The project centered around the creation of a single-page website, meticulously developed using the HTML page mock-up as a blueprint. Embracing a mobile-first ap-
proach, the primary aim was to seamlessly transition from smaller to larger screens, ensuring optimal user experience across devices. The development process Incorpo-
rated a dedicated folder for CSS files, adhering to best practices for organization and maintainability. The strategic implementation of CSS Grid properties and Flexbox
properties played a pivotal role in achieving a responsive and visually cohesive design, aligning seamlessly with the provided mockup.

Website Link =
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CFO and Co-owner
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Venushka Perampalam
UI/UX Designer

Having almost eight years of experience in UI/UX
design, I specialize in wireframing, prototyping,
usability testing, and user research. I possess a
strong background Iin graphic design, and excel at
Infegrating design and technology to enhance user
engagement, optimize conversions, and deliver
user-centric solutions.

f 1343 Meadowlands Drive East, Nepean K2E 7ES.
venushka27@gmail.com

. +1 343 254 2288

in LinkedIn

Bée Behance

Skills

UI/UX Design

Wireframing User Research
Prototyping Persona Development
Usabillity Testing User Flows

Graphic Design

Logo Design Print Design
Vector Graphics Branding and Identity
Typography Image Editing

Development
HTML CSS Booftfstrap

Tools

0000 -

UI/UX DESIGN GRAPHIC DESIGN WEB DEVELOPMENT RESUME CONTACT

s
=

Experience

UI/UX Designer Ceffectz Pvt Ltd May 2014 - Jan 2022 Colombo, Sri Lanka

Conducted user research, analyzing behavior and design requirements to gain insights into the target audience,

employing both qualitative and quantitative analysis skKills.

Created a range of UX tools, such as personas, mood boards, user journeys, and user flows, demonstrating
proficiency In design thinking and utilizing tools like Adobe Creative Suite.

Produced high-fidelity wireframes, and prototypes showcasing design concepts visually by employing ad-
vanced UI/UX design skills and utilizing tools like Figma and Adobe XD.

Enhanced UX testing protocols by implementing methodologies such as focus groups and click testing,
demonstrating proficiency in user research and leveraging tools like Maze.

Effective collaboration with cross-functional teams, engaging developers and product managers to ensure
seamless communication, highlighting effective teamwork and communication skills.

Graphic Artist hSenid Software International May 2014 - Jan 2022 Colombo, Sri Lanka

Collaborated seamlessly with marketing teams to produce engaging social media graphics and digital mar-
keting materials, showcasing proficiency in graphic design.

Collaborated closely with printers and other vendors, employing meticulous attention to detail and effective
communication skills to ensure the quality and accuracy of the final product.

Developed and maintained a cohesive visual identity across company platforms and channels, employing
brand guidelines to enhance brand recognition and user experience.

Crafted impactful brand elements, including logos, business cards, and promotional materials, showcasing
creativity and proficiency in graphic design with a focus on brand identity and storytelling.

€ Education

Diploma In Interactive Media Design, Algonquin College, Ottawa, Ontario.
Awards and Distinctions: Dean’s Honour List in 2022 and 2023 with a 3.91 cumulative GPA.

Activities: I acquired comprehensive skills in UI/UX design, development, and dynamic media development,

demonstrated through successful completion of interactive media projects. My effective project management
ensures design solutions align with user expectations, and I build dynamic websites using current best practices.

Certificate in Graphic Design, Esoft Metro Campus, Colombo, Sri Lanka.

Activities: Mastered advanced skills in Adobe Creative Suite, exploring techniques for crafting layouts and
compositions in both print and digital media.


https://www.algonquincollege.com/mediaanddesign/program/interactive-media-design/#courses
mailto:venushka27%40gmail.com?subject=
https://www.linkedin.com/in/venushkaper/
https://www.behance.net/Venushka

ABOUT UI/UX DESIGN GRAPHIC DESIGN WEB DEVELOPMENT RESUME CONTACT

Got a project you would like me to work on?

Or, how about just a friendly chat?

Name
venushka27@gmail.com
Lt +1 343 254 2288
-maill
LinkedIn
Message
Behance
Dribbble
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